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2021 was a year of new beginnings. After the challenges of 
2020, the leadership at the Patton Museum and Patton 
Museum Foundation began to think differently about the 
future. Rather than seeing the challenges that faced us as 
stumbling blocks, we saw opportunities. Our new approaches 
and innovations transformed not only the inner workings of 
the Patton Museum, but also our impact on our community 
and our reputation among our supporters. 
 
When we were unable to open our doors, we built a new, 
modern website to engage our supporters virtually. We 
cultivated a robust social media presence, garnering a 
Facebook audience of over 14,000 users in the month of 
December ‘21 alone and a reach of over 180,000 people 
worldwide over the course of the year. Our online donations 
through our website, not an option for would-be donors prior 
to last year, totaled more than $18,000.  
 
We made the decision to expand and solidify our open hours to include every Saturday. 
We reopened the 31W gate that had been closed so that visitors could easily access the 
Museum without needing to obtain a guest pass onto the post.  We celebrated a major 
expansion to our collection with the Grand Opening of the WWII Barracks Exhibit and 
debuted “Our Vision” in conjunction with our Sustainment Campaign to modernize and 
expand the Patton Museum for a whole new generation of visitors. 
 
The launch of the Patton Week event series generated huge publicity in print media, a 10-
minute segment on Wave3 Louisville with Dawne Gee, a new partnership with Crowne 
Pointe Cinema in the screening of Patton, and a renewed level of engagement in our local 
community. New products created with Red Hill Cutlery, Boundary Oak Distillery, and 
Bourbon Candle Co. helped us to strengthen ties with the local business economy.  On a 
national scale, 9 Line Apparel released its Patton T-shirt, and Brickmania created a tank set 
that sold out in mere hours!  

 
This is only the beginning of what’s possible for the General George Patton Museum. As we 
move full steam ahead into 2022, imagine the possibilities for the coming year and beyond 
by maintaining this momentum. 
 
This letter serves as a summary of our 2021 Annual Impact Report. To see a more detailed 
overview of the activity and accomplishments of 2021 and projections for 2022, we invite 
you to view the full report which can be accessed on our website, GeneralPatton.org. 
 

 
 
George Patton Waters 

 

2021 Annual Impact Report now published 
GeneralPatton.org 

If you would like to see the momentum of the Patton Museum continue to grow, please 
considering donating to The Patton Museum Foundation. The Patton Museum Foundation’s goal 
is to bring each Museum visitor the highest quality experience possible given the current 
building and available artifacts.  This experience depends in large part upon the generous 
support of the Museum’s patrons and sponsors alike.   
Current exhibits are maintained by a very limited number of Department of Army government 
employees and the building’s utilities and maintenance are resourced through the Army as 
well.   But the Museum’s community outreach efforts, modernization, and expansion are all only 
made possible through your backing and charitable contributions. 

Donations can be made by tearing off the bottom of this page or at: 

GeneralPatton.org/Donate 

George Patton Waters 
Executive Director 
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2021 BY THE NUMBERS 
- 30+ Community Engagements 

- 20+ Leadership Courses in 6 months 

- 18 Special Events  

- 30,000 Annual Visitors with a peak of 
6,000 monthly during Patton Week. 

-  

- -    25% projected visitor increase 

- -    1,900 FB Engagements monthly 

- -    1,600 monthly website visits 

- -    405% growth in fundraising revenue 

-      From $40,000 in ’20 to $164,000 in ‘21 

 

 

 

 

The end-of-year Annual Sustainment Campaign made up just over 20% of annual revenue in 2021. 
 

UPCOMING EVENT HIGHLIGHTS 

Cadet Summer Training Family Days 

Between June 28th and August 17th, we have scheduled 14 

dedicated Family Days at the Patton Museum for Cadets in the 

CST program. These events will include food trucks, vendors, and 

a special raffle for cadets. Since the beginning of the pandemic, 
CST has not had a typical program, so the peak summer attendance numbers from ’21 do not 

even reflect the huge traffic we know these days will bring. With the return of Family Days, look 
forward to our busiest summer yet in the coming year! 

 

Ma Collier Time Capsule  

& Vietnam Gallery 
At the beginning of the year, we debuted our mini exhibit 

devoted to Soldiers who served in Vietnam. This display 
serves as a preview to our full Vietnam Gallery with an 

opening ceremony on March 25th with Featured Leader 

Greg Lowe. This, in addition to our Ma Collier Time Capsule 
display highlighting local history at Fort Knox, represents a 
new chapter of expansion in the Patton Museum collection. 
  

 

From 2020 to 2021, with a spending increase of 75%, 
revenue more than quadrupled. By maintaining the 
momentum we’ve generated through 2022, we can 
decrease expenses as our fundraising efforts continue to 
ramp up. We project over $200,000 in fundraising dollars 
and a cashflow positive year in 2022.

With a peak during Patton Week in July, visitor 
counts grew during ‘21 thanks to a major 
increase in community engagement. The 
beginning of this increase does not reflect the 
reopening of Gate 31W in June. Summer peak 
numbers do not include a normal CST.


